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Economic factors that are

hindering the promotion of green

production:

M.

: a.The obsession among business

¢ enterprises with maximizing their
i profits

© b.The relatively high retail prices

i of green products have put off

consumers
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i Agree

© a.The government can bring private businesses

©into line by legislating against industrial

¢ pollution

i b.The government can divert public resources

¢ into developing green production

i technologies

: ¢. The administration can rally consumer power

i behind green production through public e
education campaigns

#2. The government is the most capable stakeholder in promoting green production:

Disagree

a.Business enterprises assuming social
responsibilities would prove more effective in
promoting green production

b.Consumer autonomy is instrumental in forcing
manufacturers to change their existing model of
production

¢. Non-governmental organizations have better

xperience and expertise in pushing for green

production
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