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Eb1. Factors facilitating the rise of value-based consumerism:

: a.Good material life that leads to the seeking of spiritual life

i b.Popularization of information technology that leads to easier

i mobilization of people to participate in such consumerism

i ¢ Strengthened civic consciousness that motivates people to take
¢ actions to promote social changes
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W2, Effectiveness of value-based consumerism to promote quality of life:
: Highly efficacious Lowly efficacious
a. Pressuring the business sector a. Exacerbating social divide among
to take up corporate social stakeholders with different opinions
: responsibilities b. Affecting business operation and
¢ b.Promoting the exercising unintendedly reducing jobs of the
¢ of human rights and grassroots
. development of civil society ¢, Becoming a tactic to promote public
i €. Helping mitigate the global relations and not bringing about
i exploitation problem substantial impacts on society
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